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AT THE 
MOVIES
Lifelong love of movies 
leads Karen Chappell 
to FilmScene legacy
By Molly Rossiter, for The Gazette
Photos by Liz Martin

Growing up in Los Angeles, Karen 
Chappell remembers a weekend 

tradition. Every Saturday, her family 
would head to the movie theater and 
“sit in the way, way back.”

“It wasn’t just one movie. You would 
choose two movies with either a 
newsreel or a cartoon in between the 
two,” Chappell recalled. “I grew up 
loving the movies.”

Her stepfather was a plasterer for 
RKO Pictures, one of the “Big Five” 
movie production companies in the 
Golden Age of Hollywood, so movies 
were a common topic of conversation.

“I feel like I’ve had movies in my 
blood since I was born,” she said.

Movies continue to be “in her blood.” 
Chappell is a founding member and past 
chairwoman of the board of directors for 
FilmScene, a non-pro� t movie theater 
in downtown Iowa City operating in 
partnership with the Bijou Film Board. 

Formed in the fall of 2011, FilmScene 
got its start showing movies through the 
Starlite Cinema open-air series at City Park. 

FilmScene’s founders, Andrew Sherburne 
and Andy Brody, hoped to open a full-time 
theater on the Pedestrian Mall in downtown 
Iowa City. When Chappell and her husband, 

Wallace Chappell, moved back to Iowa City in 
2012, Brody approached her about becoming 

a board member to help FilmScene get o�  
the ground.

The � rst FilmScene theater opened on the 
Ped Mall in 2013. From there, plans were drawn 

and a funding campaign got underway to build a 
three-screen theater in The Chauncey at the corner 

of College and Gilbert streets. FilmScene’s new 
location opened last September.

Karen Chappell is a founding member and past chair of the board of 
directors for FilmScene, a non-pro� t movie theater that opened in a new 
location in downtown Iowa City last fall. � e theater’s three screens are 
showing movies on a limited basis during the pandemic.
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Full run in our Sunday 
Gazette: 100,787 Readers

Interactive digital 
publication on 
thegazette.com. 

In Q4 2020, thegazette.com 
female readers accounted 
for 42.24% of our sessions, 
with 55+ making up the 
largest percentage of 
females:
•  18-34 age: 22%
•  35-54 age: 33%
•  55+: 45%


